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02 ·  THE EVIDENCE 14 JUNE TO 14 JULY 2026

METHOD

ALL VIDEOS ANALYSED
· N = 1,960 VIDEOS

ANTISEMITISM RESEARCH CENTER

COMBINED VIEWS ON THE 92
VIDEOS CLASSIFIED ANTISEMITIC

AVERAGE VIEWS PER
ANTISEMITIC VIDEO

MORE LIKELY FOR ANTISEMITIC CONTENT TO BE IN AN
ACCOUNT'S FIFTEEN MOST VIEWED VIDEOS

INSTAGRAM CLIP ACCOUNTS
SAMPLED

TOP 15 MOST-VIEWED
VIDEOS · N = 75
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https://docs.google.com/spreadsheets/d/1psU0hULBrMnY2-dG_pCPNQVm1I42AFuLQSmuBJb959U/edit?usp=sharing
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RESEARCH BY OLIVER MARKS, RESEARCH ASSOCIATE, ARC
©2026 COMBAT ANTISEMITISM MOVEMENT. ALL RIGHTS RESERVED. 4


	COMBAT ANTISEMITISM MOVEMENT
	THE CLIP ECONOMY  
	ANTISEMITISM RESEARCH CENTER REPORT · JULY 2026
	OF ALL 1,960 VIDEOS ANALYSED WERE ANTISEMITIC
	OF THOSE ACCOUNTS' 15 MOST-VIEWED VIDEOS WERE ANTISEMITIC
	VIEWS EARNED BY THOSE 92 ANTISEMITIC VIDEOS
	©2026 COMBAT ANTISEMITISM MOVEMENT

	01 · THE MECHANISM
	02 · THE EVIDENCE
	METHOD
	03 · WHAT FOLLOWS

